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ECONOMIC DEVELOPMENT COMMITTEE MINUTES
Thursday June 14,2018 - 7:00 pm / Township Office

Present: Angela McMonagle - Chair
Jeanette McFarlane
David Spencer
John Thomson
Janet Horner
MichaelWinters
Roseann Knechtel - Secretary

A. Gallto Order: 7:03 pm

The Chair called the meeting to order.

B. Approval of Minutes from May, 2018

Motion #15-18: Spencer - Winters: THAT the minutes of the May 17,2018 meeting be
approved as copied and circulated. 

CARRIED.

C. Discussion Arising from Minutes

Member Horner provided a verbal update on Council's decision to move ahead with the quote from
Christian Beausoleil at Brilliant Creative.

The Secretary advised the Committee that CAO/Planner Tracey Atkinson would be taking over the
Economic Development Committee in her absence and advised all future correspondence and
questions to be forwarded to Tracey.

D. Declaration of Pecuniary lnterest

The Chair stated that if any member had a disclosure of pecuniary interest that they could declare the
nature thereof now or at any time during the meeting.

E. Approval ofAgenda

Motion #16-18: Horner - Spencer: THAT the agenda be amended to include the request for the
appointment of a member to the County of Dufferin Economic Development Branding Committee
as "ltem C" in current business.

CARRIED.
F. Delegations: Christian Beausoleil - Brilliant Greative

Christian Beausoleil of Brilliant Creative completed a driving tour of Mulmur with Member McFarlane
prior to the meeting. He introduced himself to the Committee and explained his strategy for
completing the branding and signage designs. Committee members explained their expectations and
what Mulmur is and means to each of them individually. Common themes included a strong sense of
history and community, the beauty of Mulmur's natural landscapes and vast outdoor opportunities
and wildlife, escape from the city and busy lifestyles, and most importantly a place where they all call
home.
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G. Gurrent Business

a) Municipal Branding

Members agreed to appoint Member McFarlane as the contact person for Christian Beasoleil moving
fonruard. Members discussed potential deadlines and agreed that the conceptual designs are to be
presented to the Committee for review at their upcoming meeting in July. Members would also like to
give residents an opportunity to weigh in on the final designs, and agreed to present the designs at
the Fall Town Hall meeting.

b) Summer 2018 Quarterly Newsletter

Members reviewed the draft newsletter

Direction was given to the Secretary to add the date June 3dh 2018, to the Mulmur Day picture and
re move th e O rangeville Sm al I Busrness p icture.

Members discussed options for the fall e-newsletter which is scheduled to be distributed in early
October 2018. Possible items for inclusion include: small business week, events and courses,
information on the branding and signage initiative, featuring the Mansfield Ski Club.

Direction was given to the Secretary to create the draft fall newsletter, and contact the Mansfietd Ski
Ctub to see if they are interested in being featured.

c) Gounty Economic Development Branding Gommittee

Members reviewed the request from Dufferin County, asking for a member of the EDC Committee or
Council to sit on the Branding Committee for the Economic Development Department.

Motion #17-18= Winters - $pencer: THAT the EDC Committee appoint Jeanette McFarlane to sit
on the County Economic Development Branding Committee on behalf of Mulmur's EDC.

CARRIED.

H. lnformation ltems:

a) lnternet Materials

Members reviewed the above materials.

Direction was given to the Secretary and Member Spencer to fottow up with Betl Mobitity in Juty if no
response has been received in regards to the letter from Mayor Mills.

Direction was given to the Secretary and Chair McMonagle to invite MPP Sylvia Jones to the Mulmur
Day event fo discuss economic development and internet challenges in Mulmur.

l. ltems for Future Meetings

o Branding/Signage Conceptual Designs Review
. Fall E-Newsletter
. Rogers lnternet Towers
. Bell Mobility Follow up
. Sign Bylaw - Neon Signs
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J. Adjournment

Motion #18-18: Winters - Thomson: THAT we do now adjourn at 9:18 pm and agree to meet
again on Thursday July 1gth, 2018 at 7:00 pm.

CARRIED.

Angela McMonagle, Chair

Roseann Knechtel, Secretary
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MUNICIPAL BRANDING FOR SIGNAGE AND ONLINE MATERIALS

BRAND LOGO CONCEPTS
CHRISTIAN BEAUSOLEIL PHASE 01

Overview:
The purpose of this document is to outline and deliver to you the first phase of the creative process
for the development of the Mulmur brand. ln this document you will find the following:

l. Creative Strategy

2. Taglines

3. Wordmarks

The first phase of this process includes: assets review, insights evaluation and research analysis,
and committee interviews. Each document has been carefully reviewed and assessed according to a
valuations model to weigh priorities and create a hierarchy of communication. From this we have
developed a list of tangible and in-tangible elements to be included in the creative strategy and
design process.

A
mulmuR

JULY 6 2O18 ch risb@ b rillia nt-creative.com bril liant-creative.com 416 820 9288 oo
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t MUNICIPAL BRANDING FOR SIGNAGE AND ONLINE MATERIALS A
mulmuRCHRISTIAN BEAUSOLEIL

BRAND LOGO CONCEPTS
PHASE 01

Creative Strategy
The decision to create font treatments or wordmarks incorporating the municipaltriangle stemmed
from earlier conversations and the educational process of brand versus logo.

At the starl there were some questions about what was to be created and whether or not the triangle
was going to be altered. Council echoed this concern and were uncertain as to what and why, a new
brand needed to be developed.

To be clear, the municipal identity was never in play. To create a township wide brand it always had
to be inclusive of the triangle logo. lnstead of creating another entity, we determined the triangle
provides credibility to the task at hand, and by including it in the design phase we are easing the
transition into the new look and feel. We are taking what exists and what people know, and building
upon that icon so people will 'get it'when they see it. We don't want people to be confused and see
two different entities (triangle + some other branding), but rather as ONE cohesive look and feel for
our township that is inclusive of what is currently in the market place.

JULY 6 2OI8 chrisb@bril liant-creative.com bri I liant-creative.com 416 420 92BA 'OO
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N4UNICIPAT BRANDING FOR SIGNAGE AND ONLINE MATERIALS

BRAND LOGO CONCEPTS
CHRISTIAN BEAUSOLEIL PHASE 01

Taglines

Taglines are a great way to embody the essence of a brand. The idea behind the concept is to create
a memorable and relevant/dramatic phrase that will sum up the tone and premise of the visuals,
or to reinforce and strengthen the relationship between audience and entity.

These are our emotional connections to the branding. We have decided to present them on their own
in hopes they resonate with the in*tangle values of our brand. When reviewing the actual wordmarks,
latin script will be included as placement only so you can visualize where a tagline goes. We hope
that these words translate into a feeling that best represents Mulmur. So when you see a spelling
error, or something that looks latin....it's just letters holding a spot for where the tagline goes.

ln our research we found many flat descriptions for communities; "Beautiful Landscapes, Friendly
People", "Green Day, Every Day'. They lack essence and vitality, and could possibly refer to any
number of communities. We have strived to think outside of the 'tagline box' and have created
Municipal headlines that are unique to some of the comments and feedback.

Our recommendation would be to share the taglines with our community at a townhall, versus sharing
the visual. By having our audience select the emotional or intangible element, is far more important
than a subjective visual. lf they like the words, they will like the image....because it's their words.

JULY 6 2OI8 chrisb@bril liant-creative.com b rillia n t-c reat ive.co m 416 820 92AB L.t L;
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MUNICIPAL BRANDING FOR SIGNAGE AND ONLINE MATERIALS

BRAND LOGO CONCEPTS
CHRISTIAN BEAUSOLEIL PHASE OI

Wordmarks
These first round of concepts are in black and white

ln our valuations and hierarchy of communication, legibility and clarity are key. With road signage
and branding elements, comprehension is time limited. ln a matter of seconds one needs to clearly
understand what it is and what it means. We want you to focus on the idea behind the branding
versus getting lost in colour combinations. We don't want you to make decisions based on your
colour affinities. A colour affrnity is our subconscious preference or natural draw to certain shades.
Sometimes we see the colour frrst and not identity, we hope by sharing black and white concepts first
you are critiquing legibility, flow, and personality elements of fonts and layouts. At the end of the day
if a font treatment doesn't look good in one colour (black or white) it won't look good no matter how
many colours you add to it.

Are you ready? Go ahead...turn the page and begin. Here are some possible options for the new
look and feel for Mulmur.

JULY 5 2O'I8 ch risb@b rillia nt-creative.com bri I liant-creative.com 416 820 92AA oo
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MUNICIPAL BRANDING FOR SIGNACE AND ONLINE IVATERIALS A
mulmuRCHRISTIAN BEAUSOLFIL

BRAND LOGO CONCEPTS
PHASE 01

At The Heart Of lt.It's A Part Of You.
lf you close your eyes and think about
your favourite place in Mulmur, most likely
visions of your deck, pond, freld, backyard,
or backroad come to mind. lt's your happy
place... it's the one place that makes you feel
whole again, and without it or when you
are away from it, it just doesn't feel right.
Mulmur...it's a part of you, the best part of you

Picture Perfect.
Perfect, just the way it is.

It's ln Our Nature.
The trees, the streams, the frelds, the wildlife,
the hills and valleys ..the people, the neighbours,
the smiles and the friendships... it's just our
nature to care. ls it our nature or in our
nature...you decide.

When you think about what matters the most
you will find Mulmur .. At the heart of it is our
community, our landscape, and our home.

Your Heart Belongs Here.
Once you've been here you realize, you really
belong here. lt's as though every hill calls
your name, it's the way the wind whispers in
your ear, and how the sunset feels at the end
of the day.

When you've found Mulmur, your heart simply
belongs here.

JULY 6 2O18 chrisb@bril liant-creative.com b rillia nt - c reat ive.co m 416 420 92AA
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MUNICIPAL BRANDING FOR SIGNAGE AND ONLINE MATERIALS A
mulmuRCHRISTIAN BEAUSOL€IL

L
Pnsrcr... ]oRrN DLU uxY rK uz

BRAND LOGO CONCEPTS
PHASE 01

THE Hrt-r-s oF

JULY 6 2O18 chrisb@brilliant-creative.com b rillia nt-c reative.co m 416 A2A 92AA olA
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MUNICIPAL BRANDING FOR SIGNAGE AND ONLiNF MATTRIATS A
mulmuRCHRISTIAN BEAUSOLEIL

BRAND LOGO CONCEPTS
PHASE OI

TuE, HtLts oF

Pnsrcr... IORIN DLU UXY IK UZ

ffi

JULY 6 2O18 ch risb@ brillia nt-creative.com bril liant-creative.com 416 820 9288 olB
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BRAND LOGO CONCEPTS
PHASE 01

THE HILLS 
"4

N4UNICIPAL BRANDING FOR SIGNAGF AND ONLINE MATERIATS

Pnsrcr JoruN DLU uxY lK uz

A
mulmuRCHRISTIAN BEAUSOLEIL

JULY 5 2OI8 c h ris b@) b rillia nt-creat ive.co m brillia nt-c reat ive.co m 416 820 92BB
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MUNICIPAL BRANDING FOR SIGNAGF AND ONLINE IVATERIALS A
mulmuRCHRISTIAN BEAUSOLEIL

BRAND LOGO CONCEPTS
PHASE 01

Pasect. .. Jorin dlu uxy ik uz

JULY 6 2OI8 ch ris b@ brilliant-creative.com b rillia nt - c reat ive.co m 416 820 92BB
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MUNICIPAL BRANDING FOR SIGNAGE AND ONLINF MATERIALS A
mulmuRCHRISTIAN BEAUSOLEIL

BRAND LOGO CONCEPTS
PHASE 01

TTTT, HILLS OF

Pasect... Jorin dlu uxy ik uz

JULY 6 2O1g ch risb@bril lia nt-creative.com bril liant-creative.com 416 820 92Aa o4
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Thank you.
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Welcome to Mulmur\ Economic Development Committeei Quarterly E-Newsletter. Each newsletter will feature a local business, list upcoming events and highlight eco-

nomic initiatives in Mulmur. It is our hope that this newsletter will bring wiiler awareness to, and promote economic development in Mulmur. If you would like to feature
your ewnt or business in our next newsletter contactJflfu@muluuLea

MANSFIELD SKI CLUB

BETTER IN MULMUR

BRANDING / SIGNAGE UPDATE

SPACE FOR ADDITIONAL INFORMATION

SMALT BUSINESS WEEK

EVENTS AND COURSES

758070 2ND LINE EAST MULMUR, ON L9V OG8
(705) 466-3341 | WWWMULMURCA I INFO(aTMULMUR.CA
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Roseann Knechtel

From:
Sent:
lo:
Cc:

Dave Morrison .

Thursday, July 5, 2018 2:27 PM

Roseann Knechtel

Tracey Atkinson; Kirsten Madsen
RE: Feature Business - EDC NewsletterSubject:

Hi Roseann,

Thank you for your note and for considering including us in the EDC Newsletter.

We will review the information below and I am sure we would be happy to participate

I have cc'd Kirsten Madsen, Communication's and Marketing Manager on this as well.

We will be in touch shortly.

Many Thanks,

t>*.**
Dave Mor:rieon
General Maneger. Mensfield Ski Club
Phsue: {7051 435-3838 ext, 3?1
Website : n'r++r', M*nrfi eldSki Cluli,cosr
.AddreEs: 6?8?13 15 Siders*d, f.{a'}Efie}d Millmur ON LgV 3Mg

IhlP€RT$.tff: ?hp tolteBts of &is email.rnil aly rttrclmer]ts r.r€ csDfideilirl. Tbey ere ilteatleil for tLe

aemed reeipien(s) onlr.

From: Roseann Knechtel
Sent: Thursday, July 05, 2018 1L:04 AM
To: Dave Morrison
Cc: Tracey Atkinson
Subject: Feature Business - EDC Newsletter

Hi Dave,

I had the pleasure of speaking with Connie this morning. Our Economic Development Committee distributes a quarterly

electronic newsletter which features a Mulmur business and aims to promote economic development in Mulmur. Our

next newsletter is set to be distributed in late September/early October and the committee would like to feature the
Mansfield SkiClub.

Some information that could be included is:

o Logo / Picture
o Business Hours, Location and Contact information
o Description of services you are offering for the season

o Historv and why the business is located in Mulmur, why you like the community etc.

1

M/tN:lf-$'r r)
SKI CLUE!
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Please let me know if you would be interested. I can be reached by phone or email if you have any additional questions.

Past newsletters can also be seen on our website: http://mulmur.ca/committees/economic-development-committee

We look forward to hearing from you,

Roseann Knechtel, BA, MMC I Treasury & PayrollClerk I Secretary: Economic Development Committee & Mulmur
Community Events Committee
Township of Mulmur I 758070 2'd Line East I Mulmur, Ontario LgV 0G8

Phone 705-466-3347 ext.231 | Fox 705-466-2922 I rknechtel@mulmur.ca

This message {including ottachments, if any) is intended to be confidential ond solely for the addressee. lf you received this e-mail in error, please delete it and odvise

me immediately. E-mail transmission cannot be gudranteed to be secure or error-free ond the sender does not accept liability for errors or omissions,

2
Page 19 of 36



f i::i'.ttrsi-": i lt i:' 1,,1,r : n. i-r':
-i,: 

:rr ilc:; rv l;g:.s,:l\,-,, iir;,iii;

Rogers Communications - Future Sites
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Coverage Plot for 700MHz LTE before COW Deployment

. Dark blue & purple reflecting excellent in-building coverage

. Light blue reflecting good in-building coverage

. Green reflecting good in-car coverage

. Yellow reflecting good street level coverage

. Red reflecting unreliable to minimal coverage
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Coverage Plot for 700MHz LTE after COW Deployment

. Dark blue & purple reflecting excellent in-building coverage

. Light blue reflecting good in-building coverage

. Green reflecting good in-car coverage

. Yellow reflecting good street level coverage

. Red reflecting unreliable to minimal coverage
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CORPONATION OFTI{E

tourqShlp of mu
7580?0 2nd Line East
Mulmw ON tgv 0G8
TEI,EPHONE:705-466-3341' FAX:705-466-2922

May 30, 2018

Bell Mobility
Attn: Paul Eichorn, P.Eng

Director, Wireless Technology Networks

Dear Paul,

I want to take the opportunity to introduce the Township of Mulmur and highlight local partnership

opportunities with Bell Mobility.

Mulmur (in Dufferin County) has a rich heritage of agriculture, forestry and green technologies and is

home to a wide range of weekenders and full time residents. Located just 45 minutes from Toronto, a

significant number of our residents comm ute daily. Mulmur is therefore a perfect place for Bell to position

themselves as a leader in "building a better tomorrow" by establishing a cost effective trial and be the

only carrier of high speed internet in a community focused on the stewardship of the environment.

Mulmur's Economic Development Committee has a mandate to support high speed internet for local

residents and businesses. As we look to our future, reliable and affordable high speed internet is a key

component in Mulmur's economic growth plan.

Mulmur conducted a survey late last year to understand internet challenges experienced by local

residents. Here are some of the key findings:

62% households rely on internet for both personal and business use (commuters and

weekenders).
46% of households restrict streaming to less than t hr per day: due to data package limitations

and overage costs. Devices and services are becoming more and more data intensive.

6t% of households view internet speed to be a serious issue, (45% of households have 3

users. Multiply this by number of laptops, Ws and Smartphones and the capacity issue is

obvious.) Services like Xplornet and Vianet have significant bandwidth issues and routinely

throttle down services.

39% of households view data package size as a serious issue.

Rogers and Bell Wireless Hubs represent62% of internet seruice solutions selected.

Bell's average revenue per user for Fibe 25 is S85. ln Mulmur, 28o/o of households are paying

more than $gS for their rural internet service.

a

a

a

a

a

a
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. More than 15% of houses have an internet carrier that charges 5150 - $300 or more per month
for internet service.

o 5L% of households commonly have overages every month. Many are $SO - S1SO overages.
. 8% of households do not have wireless coverage, 207o indicated poor service.
r Bell and Rogers dominate, split the market share 40/40.
. Overall satisfaction of internet service is considered very poor at 42Tt

Mulmur supports SWIFT and looks forward to broadband technology becoming a viable solution in select
rural markets. ln our particular market, Mulmur anticipates that wireless 5G technology will be an integral
solution based on population density and heavily treed/hilly topography.

Mulmur is committed to building strong partnerships with the carriers and appreciates Bell Mobility's
support. We would be thrilled to be considered for any early rollout of 5G services and are willing to be
part of upcoming pilots as you refine this platform.

Mulmur has interest in discussing any other suggested ideas Bell may share to address the Township's
wireless requirements in the near future. I look forward to learning about Bell's plans and discussing
opportunities to bring affordable internet to all of Mulmur in the near future.

Sincerely,

Mayor PaulMills
Township of Mulmur

cc, Gary Semplonius, Senior Vice President Sales and Marketing, Bell Mobility
Angela McMonagle, Chair, Mulmur Economic Development Committee
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THE CORPORATION OF THE TOWNSHIP OF MULMUR

BY.LAW NUMBER 20.09

BEING A BY-LAW PROHIBITING OR REGT]LATING SIGNS AND
ANY OTHER ADVERTISING DEVICES ON ROADS AND WITHIN
ROAD ALLOWANCES WITHIN TIIE TOWNSHIP OF MI.]LMUR

WIIEREAS Section 99 of the Municipal Act, 2001, S.O. 2001, c. 25, provides Council with
the authority to pass by-laws prohibiting and regulating Signs, advertising and advertising
devices;

AND WHEREAS Council has determined that there is a need to enact a By-law prohibiting
and regulating signs, advertising and advertising devices on roads and within road
allowances, to preserve the rural character, reduce roadside visual clutter and ensure the
safety of the public while travelling roads in the municipality;

AND WIIEREAS Council wishes to achieve balance between the need for advertising of
local businesses or events, with the safety of the travelling public and the desire to preserve

the visual attractiveness of the municipality;

NOW THEREFORE Council enacts as follows:

Definitions

l. In this By-law the following tems are defined as:

"Clerk' means the Clerk of the Township of Mulmur, and also includes the Deputy
Clerk, duly appointed under the Municipal Act.

"Sign" means a message board or advertising device bearing a message or
advertisement consisting of letters, numbers, symbols or characters, the various
materials upon which they are displayed, any intemal and extemal mechanical or
electrical parts, and any stiffening bars or omamental mouldings and associated
structure.

"Township" means the Corporation of the Township of Mulmur.

Prohibitions

No person shall erect, display, alter, locate or place any Sign upon any Township
road or within any Township road allowance without the express permission of the
Township, unless such type of Sign is permitted under Section 12 of this ByJaw or
as otherwise authorized by the Clerk under Section, or by Council under Section.

3. Any scrolling digital Sign is prohibited.

4. Any sign illumination is prohibited unless expressly permitted by Council pursuant
to this By-law.

Any flashing illumination of a Sign is prohibited.

Any Sign placed on, or fastened to any utility pole or to any municipal light standard
or road sign within a Township road allowance is prohibited.

Any Sign placed on or fastened to a tree located within a Township road allowance is
prohibited.

Existing Signs

This ByJaw does not apply to an advertising sign or device that was lawfully erected
or displayed on the day this By-law comes into force if the advertising device is not

2.

5.

6.

7

8.
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9

substantially altered, and the maintenance and repair of the advertising device or a
change in the message or contents displayed is deemed not in itself to constitute a

substantial alteration.

Maintenance of Existing Signs

A change in the message displayed by a Sign does not require a permit, provided
such Sign has been erected in conformity with this By-law, and remains in
conformity with the provisions of this By-law.

10 The owner, occupant or permit holder of any property upon which a Sign is situated
shall keep the Sign, together with its supporting structure in a good state of repair
and in a proper state of preservation as to safety and appearance.

11 Any Sign that does not conform to any provision of this By-law and that falls into
disrepair shall be removed by the owner, occupant or permit holder and may not be
re-erected. Such Signs that are not removed by the owner in a timely manner may be
removed and disposed ofby the Township and the costs may be recovered pursuant
to the provisions of this ByJaw.

Permitted Signs

12. The following types of Signs are permitted to be erected on Township roads and
within Township road allowances, provided such Sign complies with this By-law:

a) A non-illuminated "Property for Sale/Lease" Sign of no more than 0.56 sq.

m. in surface area, located directly adjacent to and not more than 2.5 m. from
the limit of the property for sale or lease and limited in number to three, plus
one additional sign for each additional, separate open Township road fronting
the land for sale or lease, such signs to be erected only when the lands are

under active listing until no later than ninety (90) days after the termination
of the listing or the sale of the property, or;

b) A Special Event or Community Event Sign, for a period not to exceed thirty
(30) days prior to the event until two (2) days after the event, or;

c) A Sign which advertises a public auction, placed adjacent to the lot where the
auction is to be held for a period ofnot more than fourteen (14) days prior to,
until two (2) days following the auction event, or;

d) A sign advertising a garage or contents sale, for a period of seven (7) days
prior to the sale to two (2) days following the sale, or;

e) An election sign, advertising or promoting the election of a candidate for
municipal, provincial, or federal govemment office placed, and removed
within two (2) days after the election, in accordance with the Elections Act,
or;

f.; A Sign erected by emergency services, including police, fire, or ambulance
services, or as authorized under a municipal emergency, including any sign
erected to warn of a danger or safety hazard, and emergency number sign, or;

g) A Sign displaying an emergency number, or;

h) A Sign erected for the purpose of retailing agriculture products during the
period those products are being offered for sale, or;

i) A temporary Sign announcing and providing details of a public works project
(funding sources, contractor, contact information, etc.) for a period of not
more than sixty (60) days prior to the commencement of construction to not
more than thirty (30) days after the final completion of the project, and
including a temporary Sign placed for the purpose of waming and/or
directing traffic, or;

j) A Sign placed at the entrance to a neighbourhood identifying the name of the
neighbourhood and the civic address, and containing no other message, as

approved by the Township, or;
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k) A Sig! approved by the Township advertising an application or public
meeting under the Planning Act, or;

l) A non-illuminated sign that is part of a Site Plan approval given by the
Township under the Planning Act, or;

m) A Sign erected by the Township, the County or the Province of Ontario under
the Highway Traffic Act, or;

n) A Sign erected or displayed within the road allowance of any road under the
jurisdiction of the County of Dufferin, provided that a permit has been
obtained from the County of Dufferin, or;

o) A Sign erected or displayed within the road allowance of any road under the
jurisdiction of the Province of Ontario, provided that a permit has been
obtained from the Ministry of Transportation, or;

p) A Sign erected by a government organization, such as the Niagara
Escarpment Commission or a related agency, such as The Bruce Trail
Conservancy, or;

q) A sign erected by a snowmobile club to mark the location of, or direct traffic
on a snowmobile trail, or;

r) Any other sign placed on a Township road or within a Township road
allowance specifically authorized by the Clerk, or by the Council of the
Township of Mulmur.

Administration

13. This By-law shall be administered by the Clerk.

Application Process for Authorization of Sign Not Otherwise Permitted in Section L2

14. An applicant for authorization for the placement of any Sign not permitted on a

Township road or within a Township road allowance under Section l2 of this By-law
shall provide to the Clerk the following documents:

a) A duly executed application form, as in Schedule "A" to this By-law,
providing the owner's authorization, if the applicant is not the owner of the
Sign(s) to be erected;

b) The proposed location of the Sign(s) in relation to other features within the
road or road allowance;

c) Design and construction details of the proposed Sign(s), and

d) The time period the Sign(s) is/are to be erected.

Upon application for a Sign permit the applicant shall pay an application fee to the
Township in the amount of $50.00 plus an additional $20.00 for each additional sign
to be erected.

The Clerk shall not issue any Sign permit unless the proposed Sign complies with the
provisions of this ByJaw. In determining such compliance, the Clerk may circulate
the application and documents received with the application for comment by any
official of the Township, the Chief Building Official; the Police Chief having
jurisdiction in the Township; the Fire Chief having jurisdiction in the area; the
County of Dufferin Director of Public Works; the Ministry of Transportation and/or
any other public agency which may have an interest in the application. Should any
of the above officials or agencies recommend denial of the authorization in writing
with reasons deemed to be reasonable by the Clerk, the Clerk shall deny the
application and provide the applicant with the reasons for the denial, and refund the
fee(s).

15.

16.
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20.

Applications for Variances to the Sign By-law

17. Pursuant to s.99 of the Municipal Act,2001, Township Council may authorize a
variance to this By-law if in the opinion of Township Council the general intent and
purpose of this By-law are maintained.

18. An application for a variance to this By-law may be made in writing to Township
Council and shall be accompanied by a non-refundable fee of $100.00, plus an
additional $20.00 per Sign to be erected. Township Council shall schedule a hearing
within 45 days of the receipt of the variance application and shall determine the
appropriateness of such application, after hearing from the applicant, should the
applicant so desire to be heard, and hearing from any other persons who may have an
interest in the matter, should such persons so desire to be heard, Township Council
shall issue its decision within 45 days after the variance application has been heard.

t9. Any decision made by Township Council on an application for a variance to this By-
law is final and binding.

Time Limitation on Permission to Erect Sign

Permission to erect a Sign on a Township road or within any Township road
allowance shall not be given by the Clerk or by Council for a period of more than
one year.

Where Building Permit Required

21. Where a building permit is required for the Sign under the Building Code Act, and/or
where the Sign is larger than that permitted by the Township's Zoning By-law
without a building permit, the applicant shall obtain a building permit. Nothing in
this By-law restricts the Chief Building Official requiring further information from
the applicant to determine compliance with the Building Code Act.

22. Should the Sign require a building permit, any Sign permit issued under this By-law
by the Clerk shall be conditional upon the issuance of a building permit prior to the
erection or display of the Sign, failing which the permission for the Sign from the
Township shall be of no effect and shall be deemed to have been revoked, and the
Sign may be removed and costs recovered in accordance with the provisions of this
By-law.

Tralfic Hazards

Notwithstanding any other provisions of this By-law, any Sign which creates a traffic
hazard is prohibited. No sign shall be erected which reduces the effectiveness of any
traffic signal on any roadway or otherwise interferes with traffic on any roadway
including obstructing the view of motorists at any intersection of roadways; or access

driveway; and/or a roadway within 6 metres of that intersection of the lot lines. Any
public highway authority including the Director of Public Works for the Township
may require the removal or relocation of any Sign and/or Sign structure or Sign
landscaping which he/she considers to constitute a traffic hazwd, and may remove
the sign if the sign is deemed to be an immediate traffic hazard by the appropriate
authority.

Enforcement

Where any Sign not permitted in Section 12 has been erected, or where any such sign
represents a traffic hazard in accordance with Paragraph23,the Township shall have
the right to pull down, demolish or otherwise remove the Sign at the expense of the
Owner of the Sign. The Township shall not be liable to compensate the Owner of
the sign by reason of anything done by or on behalf of the Township under the
provisions of this ByJaw.

23

24.
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26.

27

28.

29.

25 All costs incurred by the Township for pulling down, demolishing or otherwise
removing and disposing of the Sign, including legal fees, may be recovered by the
Township as a debt owed by the owner of the Sign or by any or all methods available
by statute, including collection from the owner of the land through the property tax
system.

All costs and charges incurred by the Township for the removal, care and storage of
a Sign that is erected or displayed in contravention of this By-law are a lien on the
Sign that may be enforced by the Township under the Repair and Storage Liens Act,
2006.

In addition, the Township may cause a prosecution to be brought against any person
in the Courts for violation of this By-law.

Penalties

Every person who contravenes any provision of this ByJaw is guilty of an offence
and liable upon conviction to a penalty as authorized by the Provincial Offences Act.

Upon conviction, the Court in which the conviction has been entered and any Court
of competent jurisdiction thereafter, may make an order prohibiting the continuation
or repetition of the offence by the person convicted.

Short Title

30. This By-Law shall be known and cited as the "Sign By-law".

Effective Date

31. This By-law shall come into force and take effect on the day ofpassage hereof.

READ A FIRST, SECOND and THIRD TIME, and passed this 4th day of August, 2009

Gordon Terrv Homer
MAYOR CLERK

SCHEDULE..A" to BY-LAW NO. -2009

Page 29 of 36



(The Sign ByJaw of the Township of Mulmur)

Application for Permission to Erect a Sign on a Township
Road or Within a Township Road Allowance

Owner of the Sign(s)

Address

Phone No.

Applicant (Agent)

Address

Phone No. ()

Number of Signs to be erected:

Period Sign(s) are to be erected: to

Design details of Sign (size, height, type, content, etc.)

()
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Proposed Location(s): (road, loUconcession, distances
from intersections and adjacent private property and
road center line, north arrow, etc.) (separate sketch for
each sign or map with location(s) accuratelv plotted).

Fee: $50.00 plus $20.00 x 

- 
additional signs

I have read and understand the provisions of the
Township of Mulmur Sign ByJaw and agree to comply
with the provisions of the ByJaw.

Owner or authorized agent -
written authorization required

Date
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Roseann Knechtel

From:
Sent:
To:
Subject:

lnfo
Wednesday, )uly 4,2018 10:39 AM

Roseann Knechtel

FW: City of London joins SWIFT, committing $690,000 to building broadband for
everyone

London joins SWIFT View this emajlin your browser

SouthWestern lntegroted Fibre Technology

City of London joins SWIFT, committing to
$690,000 to building 'broadband for
everyone'

London - July 3,2018 - The City of London has committed $690,000 to

building 'broadband for everyone' by joining SouthWestern lntegrated Fibre

Technology lnc. (SWIFT) as a capital contributing member in the regional

initiative that will connect southwestern Ontario, Caledon, and Niagara Region

From: SWIFT [mailto:info=swiftnetwork.ca@mail95.suw111.mcdlv.net] On Behalf Of SWIFT

Sent: Wednesday, July 4, 2018 9:15 AM
To: lnfo <info@m ulmur.ca>
Subject: City of London joins SWIFT, committing 5590,000 to building broadband for everyone

Share Tweet @ ro*"ro
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to modern broadband infrastructure

"We see our investment in SWIFT as a significant investment in supporting

economic development here in London and across the region," said City of

London Mayor Matt Brown. "Growing our economy through strategic

partnerships such as SWIFT is a key part of supporting local and regional

innovation, a priority in our 2015-2019 Strategic Plan. Reliable, affordable and

modern lnternet connectivity is an essential service for ensuring our residents

and businesses thrive in the digital economy."

By joining SWIFT, London is investing in a collective broadband initiative that is

working to improve ultra-high-speed fibre-optic lnternet access for more than

3.5 million people - 25o/o of Ontario's population - across approximately 350

communities. This partnership follows $180 million in combined investments by

the federal and provincial governments and over $17 million in investments by

municipalities across the region.

"We are pleased to welcome London as a capital partner in SWIFT and look

foruvard to working together to address southwestern Ontario's critical

connectivity challenges," said Gerry Marshall, Board Chair at SWIFT. "lt is

absolutely critical that our region work collaboratively to change the way

broadband services are delivered to our communities, and the more sites we

have committed to the network, the more influence we will have with service

providers and the more competitive the resulting network bids and build will be

for participating members."

ln addition to leadership from the county members of the Western Ontario

Warden's Caucus and investment from the federal and provincial governments,

the Town of Caledon, City of Orillia, City of Windsor and the Niagara and

Waterloo Regions are also supporting the project financially. Non-municipal

members include Chatham Kent Lambton Administrators Group (CKLAG),

Connecting Windsor-Essex (CW-E), Georgian College, Grey Bruce Health

2
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Services, the Ontario Federation of Agriculture, Niagara CIO Consortium,

Simcoe County Access Network (SCAN), and WREPnet (Waterloo Region

Education & Public Network). SWIFT has also been working to engage First

Nations across the region and welcomes support from First Nations members,

including Beausoleil First Nation, Caldwell First Nation Chippewas of Kettle and

Stony Point, Delaware Nation - Moravian of the Thames, Saugeen First Nation,

and Six Nations of the Grand River.

"This is great news for both London and our region," said Geoff Hogan, Chief

Executive Officer at SWIFT. "As a regional initiative, it's important that we work

together with every possible partner to build an efficient, effective, and

economical network. The participation of our urban partners will support the

extension of better broadband services to the unserved residents and

businesses of rural Ontario. Together, we will build a robust and revolutionary

network to deliver broadband for everyone

For a copy of the full news release, please visit

http ://swiftnetwo rk. calcatego rylb log/

About the SWIFT lnitiative

SWIFT is a not-for-profit, collective broadband initiative that is funding the

construction of an affordable, open-access, ultra high-speed fibre-optic regional

broadband network for everyone in Southwestern Ontario, Caledon and the

Niagara Region. To overcome our region's broadband infrastructure gaps,

SWIFT has developed a long-term plan to help more than 3.5 million Ontarians

to connect and keep pace in a changing digitalworld. SWIFT membership is

open to any community or organization in southwestern Ontario that needs

connectivity to any of its locations. Members benefit from SWIFT's significant

procurement expertise, including aggregated demand, negotiated rates, and

support in preparing RFPs for broadband services. As a buying group, SWIFT

also ensures greater competition between telecom service providers which

3
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should lead to better services at lower prices in member communities

For more information, please contact:

Media Contact - SWIFT

Ashleigh Weeden

Communications Manager

qqmm-u n iqatie nq@q!.viftnetwqr k.aa

519-914-1308

Media Contact - City of London

Patti McKague

Director, Strategic Communications & Community Engagement

@qa
519-661-2489 exl4783

To learn more, please visit our website:

www. swiftnetwork. cals u rvev

Connect with SWIFT and follow along as we build #broadbandforeveryone. Use

the links below to visit our website and find us on Facebook and Twitter.

4

Click here to complete our survey and help build
#broad ba ndforeveryone!
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@ raceuoor #'&, r*itte, @ website

Copyight @ 2018 Southwestem lntegrated Fibre Technology Inc., All ights reserved.

Thank you for opting in to receive news about the SouthWestern lntegrated Fibre Technology project. We

promise never to spam you and you can unsubscribe from this list at any time. For more information about

SWIFT please visit www.swiftnetwork.ca

Our mailing address is:

Southwestern lntegrated Fibre Technology lnc.

789 Broadway Street

Wyoming, Ontario NON 1T0

Canada

Add us to vour address book

Want to change how you receive these emails?

You can update vour preferences or unsubscribe from this list.
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